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L3-3fcitig of Claims 

1. (previously presented) A method of promoting prcsSnrt 
,^a][es in Internet transactions comprising: 

delivering display information to a t::u3tomer side for 
ordering products by entering order information attSie 
customer side for transmission to a seller side via 
the Internet; 

in response to an initial order entered at the custxwer 
side for a specified product and a specified quantity 
thereof that is in a first selected range, delivering 
order processing information to the customer side for 
said initial orders- 
delivering to the customer side display information 
indicative o£ at least a first promotion functionally 
related to the initial order, only if the specified 
quantity of the specified product is within a second 
range that is higher than a minimum quantity and the 
first range, wherein no promotion Ls displayed at the 
customer side if the specified quantity does not meet 
or exceed the minimum quantity; and 
in response to an entry of a first revised order at the 
customer side conforming to the first promotion, 
delivering to the customer side order processing 
information for said first revised order. 

2. (previously presented) A method as in claim 1 further 
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including ; 

responding to an initial order entered at the customer ss^ 
for a specified produce and quant it.y thereof thacc is 
ia:i a third range higher than the second rangs ^ 
delivering to the customer side display informaainn 
indicarive of at least a second promotion that is 
different from the first promotion and is functioiBlly 
related to the initial order that -S in said tiird 
range ; and 

in response to an entry of a second revised order at the 
customer side conforming to the second promoticn, 
delivering to the customer side order processing 
information for said second revised order. 

3. * (original) A method as in claim 2 .xn which said first 
promotion is for a retail sales transaction and said second 
promotion is for a business-to-business tranjsact ion . 

4. (previously presented) A method as in claim 3 in which 
said information indicative of a first promotion includes 
information regarding a difference between the initial order 
quantity and a quantity for qualifying for the first promotion. 

5- (previously presented) A method as in claim 4 in which 
said customer side and seller side are at geographically remote 
locations . 
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6 . (previously preserxed) A method of candying out a 
transaction over a network such as the Internet from a custansr 
side comprising: 

displaying a first screen at the customer ^side in respanse 
to which the customer enters inforir.arion including an 
initial product orders- 
displaying a second screen at the customer side that 
selectively includes information regarding at least 
one promotion functionally related to the initial 
product order, and offering the customer choices 
including confirming the initial product order and 
changing to a revised product order rslated to said at 
least one promotion, only if the initial product order 
meets or exceeds a minimum quant:ity, wherein no 
promotion is displayed at the customer side if the 
initial product order does not meet or exceed the 
minimum quantity; and 
displaying a third screen at the custortier aide containing 
information regarding status of th-s sales transaction 
following a response by the customer to said choices. 

7 , (previously presented) A method as in claim 6 in which 
the second screen includes the information regarding the at least 
one promotion when the initial product order rr.eets or exceeds a 
selected minimum. 
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8. (original) A mechod as in claim 6 in which the seDSSid 
screen includes the information regarding che at leasr suae 
promotion only when Che initial produce order is v/ithla a 
selected range. 

9 . (previously presented) A method as xn claim 8 in Which ■ 
the selected range is in terms of quantity of items of the ,satne 
product included in said initial product orde:r. 

10. (original) A method as in claim 6 including displaying 
at the customer side information regarding a difference between 
the initial product order and an order that woald qualify for the 
at least one promotion- 

11. (original) A method as in claim 6 in which the second 
screen includes information regarding a first selected promotion 
when the initial product order is within a sialected first range 
but a second selected promotion when the initial product order is 
in a second range . 

12. (original) A method as in claim 11 in which the second 
range is higher than the first. 

13. (original) A method as in claim 11 including 
displaying at the customer side information for a business- to- 
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business sales transaction when nhe initial produce order as in 
the second range. 

14. (original) A method as in cla:..m 11 inclffifiang 
displaying at the customer side order processing information for 
a retail sale when che initial product order or the revised 
product order is in a firsc range but for a business-co-busdness 
sale when the initial product order or the revised product anter 
is in a second, higher range. 

15 . (previously presented) A method of carrying cmt a 
sales transaccion over a network comprising: 

displaying an ordering screen at a customer side containing 
information regarding at least one product and - 
entering an initial product order including 
information identifying a product: and quantity being 
ordered ; 

displaying a promotion screen at the customer side 
containing information regarding at least one selected 
promotion when the initial product order has a 
selected characteristic, wherein no promotion is 
displayed at the customer side if the initial product 
order does not have the selected characteristic; 

providing for the entry of a revised piroduct order at the 
customer side following a display C)f said at least one 
selected promotion; and 
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complecing 



rhe sales transaction in accrcrdance with skLc 



revised product order v/hen such is entered bu:^ in 
accordance wirh the initial product order when tlcat: 
least one selected promotion was noi: displayed be<»n5e 
the initial product order did not have the selated 
characteristic or when no revised product order «as 
entered, but processing the sal<;s cransaction in 
accordance with the revised product order when sach 
was entered. 

16. (original) A method as in claim 15 in which said 
characteristic includes a quantity of products included in said 
Jnitial product order. 

17, (original) A method as in claim 16- including 
displaying at the customer side' a promotion screen for a retail 
sales transaction when said selected charactei-i5jtic is indicative 
of a retail order but a promotion screen Eor a business-to- 
business sales transaction when the selected characteristic is 
indicative of a business order. 

18- (original) A method as in claim 17 in which the 
selected characteristic is at least one a quantity of a product 
and a total price of said initial product order. 

19. (original) A method as in claim 18 in which said 
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promotion screen is for retail transaction whe:-! at least one ©i a 
quantity of products and total price of said initial progfiCt 
Order is within a first range but is for a bus iness- to-busic^s 
transaction when at least of a quantity of product and a tcflal 
price of said initial product order is in a second, higher raii^. 

20- {previously presented) A system foe promoting prodsact 
sales in Internet transactions comprising: 

a customer side computer facility and a seller side 
computer facility each coupled with the Internet and 
sending information to the oth<;r only over the 
Internet ; 

said customer side facility having a display for 
information received from the seller side facility and 
an information entry device for entering information 
sent to the seller side facility through the Internet; 

said customer side facility sending to the seller side 
facility information indicative of an initial order 
for a product and, depending at least on the quantity 
of the product, the seller side facility responding by 
executing the order or sending to the customer side 
facility information describing at least one promotion 
functionally related at least to jsaid quantity, only 
if said quantity meets or exceeds a minimum quantity, 
wherein no promotion is displayed ctt the customer side 
if the quantity of the initial order does not meet or 
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exceed rhe minimum quantity; 

said customer side facility selectively rc:sponding zo said 
information regarding said promotio3i Jsy sending to the 
seller side facility information indicative of a 
revised order conforming to said pi^omotion; and 

said seller side facility responding to a revised order 
from che customer side facility by executing the 
revised order rather tihan the init-al order. 

21. (previously presented) A method for promoting product 
sales in Internet transactions comprising: 

providing a user interface at a customer side for ordering 
products by entering order information ac the customer 
side for transmission to a seller side via the 
Internet ; 

comparing a specified quantity of an initial order entered 
at the customer side for a specified product to a 
minimum quantity, the specified q^ae^ntity being in a 
first selected ranges- 
displaying at the customer side information indicative of a 
promotion functionally related to the initial, only if 
the specified quantity of the specified product is 
higher than the minimum quantity, wherein no promotion 
is displayed at the customer sid«i if the specified 
quantity does not meet or exceed ttie minimum quantity; 
and 
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in response to an eacry of a revised order at rhe cusMBr 
side conforming to the first promotion, deliveri^gtto 
the customer side order processing inf ormatioa for 
said revised order. 
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